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We are the premier development consulting 
company delivering a sustainable and inclusive 
future in Southeast Europe and beyond.

Vision
ENOVA

BRAND
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We support governments, international 
development partners, IFIs, businesses, and civil 
society in institutional reform, regulatory affairs, 
and infrastructure development by delivering 
robust solutions for a climate-neutral and 
socially just Europe.
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BRAND

ENOVA

Mission
(Purpose)
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BRAND

Promise
ENOVA

Reliable to 
deliver projects 
to specs.

Enthusiastic 
about the future 
we build together.

Wherever and whenever you interact with us, 
you will find us to be:

Supportive to 
our clients and 
communities.

Brand GuidelinesEnova
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BRAND

Enthusiastic.Thorough. Meticulous. 

Personality
ENOVA

/mɪˈtɪkjʊləs/ /ˈθʌrə/ /ɪnˌθjuːzɪˈastɪk,ɛnˌθjuːzɪˈastɪk/

adjective adjective adjective

showing great attention to detail; 
very careful and precise.

“the designs are hand-glazed 
with meticulous care”

complete with regard to every 
detail; not superficial or partial.

“planners need a thorough 
understanding of the subject”

having or showing intense and eager 
enjoyment, interest, or approval.

“he could be wildly enthusiastic 
about a project”

https://www.google.com/search?sca_esv=8b8c4f88fc4c1aa0&rlz=1C1EJFC_enRS831RS831&sxsrf=AHTn8zrXdY3J4NLA1HwM8iUGmO8URFaVgw:1738051783451&q=how+to+pronounce+meticulous&stick=H4sIAAAAAAAAAOMIfcRowy3w8sc9YSnjSWtOXmPU5eINKMrPK81LzkwsyczPExLjYglJLcoV4pPi4eLKTS3JTC7NyS8ttmJRYkrN41nEKp2RX65Qkq9QANSVD9SWqoBQBABEHp-bXwAAAA&pron_lang=en&pron_country=gb&sa=X&sqi=2&ved=2ahUKEwiio525-5eLAxXJ_AIHHVKmFVYQ3eEDegQIORAM
https://www.google.com/search?sca_esv=8b8c4f88fc4c1aa0&rlz=1C1EJFC_enRS831RS831&sxsrf=AHTn8zp7NMplmuZrtxWyPWGg4B9nrVZa1Q:1738051968906&q=how+to+pronounce+thorough&stick=H4sIAAAAAAAAAOMIfcRoxS3w8sc9YSnDSWtOXmPU5uINKMrPK81LzkwsyczPExLhYglJLcoV4pHi4uIoycgvyi9Nz7BiUWJKzeNZxCqZkV-uUJKvUADUkw_UlKoAUwIAlz2xHlsAAAA&pron_lang=en&pron_country=gb&sa=X&ved=2ahUKEwi0udSR_JeLAxXJB9sEHY6FIZ0Q3eEDegQIKBAM
https://www.google.com/search?sca_esv=8b8c4f88fc4c1aa0&rlz=1C1EJFC_enRS831RS831&sxsrf=AHTn8zq4NCC5Uec40hclUt4JpW2SQKoZJA:1738052055219&q=how+to+pronounce+enthusiastic&stick=H4sIAAAAAAAAAOMIfcRoxy3w8sc9YSnTSWtOXmPU5-INKMrPK81LzkwsyczPE5LgYglJLcoVEpDi4-JJzSvJKC3OTCwuyUy2YlFiSs3jWcQqm5FfrlCSr1AA1JcP1JiqgKwMAOSKLgFjAAAA&pron_lang=en&pron_country=gb&sa=X&ved=2ahUKEwj40Oi6_JeLAxWcB9sEHYQhK5kQ3eEDegQIORAM
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BRAND

Posture 
& Tone
of Voice

Inclusive partner, and 
reliable team player, 
who excels at working 
together.

We facilitate voices 
and integrate 
perspectives and 
partners across 
political geographies, 
social sectors, and 
economic markets.  

We stamp the 
projects we deliver 
with the assurance 
of partnership, 
of stakeholder 
ownership.

Our hand does not 
point our thumb at 
ourselves, nor our 
index finger at others, 
but holds our partners 
in a committed 
handshake for a job 
well done - together.

We are comfortable, easy, and confident about 
this tactful, delicate posture and tone - because 
we are mature, grounded, and knowledgable.  

Together with local, 
regional, and national 
governments and 
supra-national fora. 

Together with 
development partners 
and international 
finance institutions. 

Together with 
our partners and 
customers, with 
businesses and 
communities alike. 

ENOVA
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LOGO

Introduction

The new Enova logo and tagline tell a story of 
where we come from, where we are, and where we 
are headed. We have come from our recognisible 
and loveable light-blue, Pacman-styled „e“, 
aspirationally shaped typography, and a place of 
„inspiration by the future“.

We have now grown to be:

a mature, experienced, grounded, and reliable 
partner of choice,

 for development- and business clients focused 
on getting the job done to specs,

on the assurance of project delivery,

and the promise that we will dot all the „I“s and 
cross all the „T“s.
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LOGO

Logo Elements

Tagline (Font Syne Bold)

Futuristic typography

Letter ‘e’ with characteristic blue
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Our new logo, therefore, adopts a more modern 
and „future-proof“ typography. It stays blue but 
adopts the darker, „reliability“-blue or navy blue, 
whilst taking our „Pacman“-styled „e“ with us into 
the future with more modern typography and 
our original, authentic - „Enova“ light blue, now 
integrated into the letter „e“ as traditional „prompt“ 
to indicate our readiness for whatever is our next 
project to deliver (our next „command“, mandate, 
our next assignment). The same forward slash in 
the authentic Enova-light blue „E“ indicates where 
we are going: up, growing to no. 1 in our region. 

But we are still the Enova that our partners and 
clients have come to rely on over the years. So our 
tagline remains the anchor to the force that keeps 
driving our success: our “inspiration by the future” 
of climate neutrality, equity, and socially inclusive 
development.
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LOGO

Clear Space

The clear space around our logo is an 
essential style requirement for Enova’s logo 
integrity and consistency across all materials. 
It is defined by the height and width of its 
letter O. 

Always keep the clear space free of any other 
design elements.
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LOGO

Responsiveness

Alternate options of the logo were created to 
accommodate space and scale limitations 
while retaining design integrity.

Use when tagline 
is illegible or when 
circumstances require 
it to be removed.

Works well as a 
shorthand for the logo. 
It should only be used 
when there is limited 
space available.

Use always when 
possible.

Light background Dark background

FULL LOGO

SHORT LOGO

SYMBOL
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LOGO

Logo Color Variations

Whenever possible, the Enova logo should be 
rendered in full color.

One color versions are for using over photos 
or colored backgrounds other than Reliably 
Blue and Pure White to maintain minimalistic 
apperiance of Enova branding.

FULL COLOR

ONE COLOR
HIGH CONTRAST

ONE COLOR 
LOW CONTRAST

Light background Dark background

Use only on Reliably 
Blue and Pure White 
backgrounds
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COLORS

Primary Palette

The Enova brand incorporates 4 primary 
colors—Reliably blue, Enova Blue, Corpo Gray 
and Pure White.

Enova
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COLORS

Extended Palette
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BLUES 

DARK NEUTRALS

LIGHT NEUTRALS

GRADIENTS
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Reliably Blue Enova Blue

Corpo Gray

Pure White

#002E6D#00A1E4 #96B3C2#EBF3F8
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TYPOGRAPHY

Typefaces DM Sans

DM Sans Font is a sans-serif font family, 
meticulously crafted with geometric 
shapes and inspired by modern sans-serif 
typefaces. The letterforms are clear, simple, 
and balanced to allow clarity and help the 
typeface communicate contents in a neutral, 
objective sound.

As part of Enova branding, it’s used for all 
text, with exception for ALL CAPS

ABCČĆDĐEFGHIJKLMNOPQRSŠTUVWXYZŽ
abcčćdđefghijklmnopqrsštuvwxyzž
1234567890,.?!*

ABCČĆDĐEFGHIJKLMNOPQRSŠTUVWXYZŽ
abcčćdđefghijklmnopqrsštuvwxyzž
1234567890,.?!*

ABCČĆDĐEFGHIJKLMNOPQRSŠTUVWXYZŽ
abcčćdđefghijklmnopqrsštuvwxyzž
1234567890,.?!*

Download DM Sans font

https://fonts.google.com/specimen/DM+Sans
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TYPOGRAPHY

Sora

ABCČĆDĐEFGHIJKLMNOPQRSŠTUVWXYZŽ
abcčćdđefghijklmnopqrsštuvwxyzž
1234567890,.?!*

ABCČĆDĐEFGHIJKLMNOPQRSŠTUVWXYZŽ
abcčćdđefghijklmnopqrsštuvwxyzž
1234567890,.?!*

ABCČĆDĐEFGHIJKLMNOPQRSŠTUVWXYZŽ
abcčćdđefghijklmnopqrsštuvwxyzž
1234567890,.?!*

Sora Font is used as secondary typeface, 
only for text written in all caps.

Download Sora font

https://fonts.google.com/specimen/Sora
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TYPOGRAPHY

Type Hierarchy

Headline 2

LABEL

Body copy.

Sub Head

Headline 1
Sora Medium - All Caps

DM Sans ExtraBold

DM Sans Bold

DM Sans SemiBold

DM Sans Light
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 BRAND APPLICATION

Stationery Design

BUSINESS CARD
90X50MM

FRONT BACK

17
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 BRAND APPLICATION

LETTERHEAD A4
ENVELOPE ‘AMERIKEN’  11X23CM
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 BRAND APPLICATION

ENVELOPE 23x33cm

DARK VERSION
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 BRAND APPLICATION

20

ENVELOPE 23x33cm

LIGHT VERSION
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 BRAND APPLICATION

FOLDER
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 BRAND APPLICATION

EMAIL SIGNATURE
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 BRAND APPLICATION

Social Media Design

LINKED IN BASIC CORPORATE COVER

JOB OPENING POST DESIGN

Version 01Brand GuidelinesEnova
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 BRAND APPLICATION

Proposal Design
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 BRAND APPLICATION

Virtual Backgrounds

There are two versions of the virtual 
background file: dark, “reliability” blue 
(preferred) and “corpo” gray as an alternative 
option. The two options are made available 
to accommodate different light conditions, 
complexion and/or clothes so employees 
can choose whichever suits them better 
accordingly.

DARK VERSION

LIGHT VERSION

Version 01Brand GuidelinesEnova
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BRAND APPLICATION

PROJECT AND CONTRACT MENAGEMENT SOCIAL RESPONSIBILITY

ENVIRONMENT

ECONOMY AND FINANCE

ENERGY

SUSTAINABILITY INFRASTRUCTURE

CHEMICAL SAFETY CLIMATE CHANGE
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BRAND APPLICATION

PROJECT AND CONTRACT MENAGEMENT SOCIAL RESPONSIBILITY

ENVIRONMENT

ECONOMY AND FINANCE

ENERGY

SUSTAINABILITY INFRASTRUCTURE

CHEMICAL SAFETY CLIMATE CHANGE



28

ROLL-UP BANER

BRAND APPLICATION

FLAG

Version 01Brand GuidelinesEnova
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MARATHON SHIRT

BRAND APPLICATION

Version 01Brand GuidelinesEnova
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Headline 1

HOLIDAY CARDS

BRAND APPLICATION

Version 01Brand GuidelinesEnova
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Virtual Backgrounds

BRAND APPLICATION
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enova.eu

WEBSITE

Version 01Brand GuidelinesEnova

https://enova.eu

